Methodology:

Results are based on an
online survey conducted
from April 28 to April 30,
2024, among 1,002 adults in
Canada. The data has
been statistically weighted
according to Canadian
census figures for age,
gender and region. The
margin of error — which
measures sample variability
—is +/- 3.1 percentage
points, 19 times out of 20.

Earlier this year, Canada
became the first country to
mandate printed warning
labels on individual
cigarettes sold in the
couniry. Do you agree or
disagree with this decision?

Agree — 68%
Disagree —20%
Not sure = 11%

As you may know, the
Government of the United
Kingdom has recently
infroduced legislation
related to the sale of
cigarettes. Under the new
law, the legal age to
purchase cigarettes in the
United Kingdom—currently
set at 18 years—will
increase by one year every
year. In essence, people
born in or after 2009 will
never be allowed to
purchase cigarettes. All
things considered, do you
have a positive or negative
opinion of this law?

Positive — 65%
Negative —-21%
Not sure — 14%
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Most Canadians Would Emulate UK'’s Cigarette Purchase Law
More than two thirds think the federal government made the right
decision in printing warning labels on individual cigarettes.

Vancouver, BC [May 9, 2024] — Canadians are open o
implementing a regulation related to the sale of cigarettes that
was recently infroduced in the United Kingdom, a new Research
Co. poll has found.

Under the new law, the legal age to purchase cigarettes in the
United Kingdom—currently set at 18 years—wiill increase by one
year every year. In essence, people born in or after 2009 will never
be allowed to purchase cigarettes.

In the online survey of a representative national sample, almost
two thirds of Canadians (65%) have a positive opinion of the UK's
legislation, while 21% hold negative views.

More than three-in-five Canadians (63%) think Canada should
consider legislation similar fo the one being implemented in the
United Kingdom (that is, increase the legal age to purchase
cigarettes every year so that people born in or after 2009 are
never allowed to purchase cigarettes).

Maijorities of Canadians who voted for the Liberal Party (73%), the
Conservative Party (67%) and the New Democratic Party (NDP)
(63%) in the 2021 federal election would welcome a law that
would increase the legal age to purchase cigarettes every year.

Earlier this year, Canada became the first country to mandate
prinfed warning labels on individual cigarettes sold in the country.
More than two thirds of Canadians (68%) agree with this decision,
while 20% disagree and 11% are undecided.

Just over one-in-five Canadians (21%) smoked tobacco in any
form (cigarette, cigar, pipe) over the course of the past year.

Smaller proportions of Canadians smoked marijuana (19%), used
an electronic cigarette or e-cigarette (vaping) (16%), consumed
marijuana in a non-smoking form (edibles) (15%) or consumed
tobacco in a non-smoking form (chewable tobacco) (4%).

Fewer than one-in-five residents of Ontario (18%), British Columbia
(also 18%), Atlantic Canada (17%) and Saskatchewan and
Manitoba (16%) smoked tobacco in the past 12 months. The
proportions are higher in Quebec (26%) and Alberta (29%).
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Similar proportions of Canadians aged 18-to0-34 (20%), aged 35-to-
54 (22%) and aged 55 and over (21%) smoked tobacco over the
past year.

The use of electronic cigarettes is significantly higher among
Canadians aged 18-t0-34 (27%) than among their counterparts
aged 35-to-54 (16%) and aged 55 and over (5%).

“Most Canadians who smoked in the past year (62%) agree with
the decision to print warning labels on individual cigarettes sold in
Canada,” says Mario Canseco. President of Research Co.
“Smokers are evenly split on whether Canada should implement
legislation related fo the sale of cigarettes similar to the one
recently enacted in the United Kingdom.”

About Research Co.
Simply put, we are curious about what people think and the
decisions they will make. Some call it public opinion, others call it

polling or public affairs. We never compromise facts for profit. Our
agenda is the tfruth.

We have a global network of partners in the qualitative, data
collection and data visualization specialities.
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