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Methodology:
Results are based on an
online study conducted
from February 1 to February
3, 2021, among 800 adult
British Columbians. The data
has been statistically
weighted according to
Canadian census figures for
age, gender and region in
British Columbia. The margin
of error— which measures
sample variability—is +/- 3.5
percentage points,
nineteen times out of
twenty.
Compared to one year ago,
would you say you are
ordering food delivered to
your home more often, just
as often, or less often?
More often – 27%
Just as often – 41%
Less often – 28%
Not sure – 4%

COVID-19 Impacts Dining Behaviours Across British Columbia
Millennials and Metro Vancouverites are more likely to be
relying on apps to have food delivered to their homes.
Vancouver, BC [February 9, 2021] – British Columbians are not
ordering food delivered to their homes as often as they did a
year ago, a new Research Co. poll has found.
In the online survey of a representative provincial sample, 32%
of British Columbians say they order food that is delivered to
their homes once every two weeks or more often, down 14
points since a similar Research Co. survey conducted in
February 2020.
More than half of British Columbians aged 18-to-34 (54%) are
having food delivered to their homes at least once every
fortnight, compared to 37% among those aged 35-to-54 and
10% among those aged 55 and over.
In a poll conducted by Research Co. in January 2021, 21% of
Canadians—and 19% of British Columbians—said they are not
ordering food from restaurants at all because they fear
infection from COVID-19.
Just under half of British Columbians (45%, -1) order food that
they pick up themselves from a restaurant at least once every
fortnight.
Three-in-ten British Columbians (30%) dine out at a restaurant at
least once every two weeks, down from 55% in 2020.
While 27% of British Columbians say they are ordering food
delivered to their home more often than last year, a similar
proportion (28%) is partaking on this option less than before.
“The momentum for the food delivery business in British
Columbia is being driven primarily by Millennials,” says Mario
Canseco, President of Research Co. “While 42% of residents
aged 18-to-34 say they are ordering food for their homes more
often, only 31% of those aged 35-to-54 and 13% of those aged
55 and over are joining them.”
One third of Metro Vancouverites (34%) are ordering food for
their homes more often than last year. The Fraser Valley is a
close second on this indicator (29%), followed by Vancouver
Island (18%), Northern BC (15%) and Southern BC (13%).
Over the past year, more than a third of British Columbians
relied on three different methods to have food delivered to
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their home: a phone call to a specific restaurant (39%, -4 since
February 2020), online through the website of a restaurant or
chain (37%, -1) and using an app on their phone, such as
DoorDash, Uber Eats or Skip The Dishes (36%, +4).
While two thirds of British Columbians aged 18-to-34 have used
an app to order food in the past year (65%), the proportion
drops to 39% among those aged 35-to-54 and 13% among
those aged 55 and over.
On a regional basis, Metro Vancouverites relied primarily on
apps to order food over the past year (47%). In the other four
regions, the most favoured method is a phone call to a specific
restaurant: 58% in Northern BC, 45% in the Fraser Valley, 39% in
Southern BC and 37% in Vancouver Island.
More than half of British Columbians (54%) say they always
leave a tip for the delivery person or courier who brings food to
their home, including 57% of women, 58% of British Columbians
aged 35-to-54 and 66% of Vancouver Islanders.
Only 28% of British Columbians say they always leave a tip or
donation for the restaurant—an option that can be accessed
in some applications at the time deliveries are finalized—while
34% never do this.
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About Research Co.
Simply put, we are curious about what people think and the
decisions they will make. Some call it public opinion, others call
it polling or public affairs. We never compromise facts for profit.
Our agenda is the truth.
We have a global network of partners in the qualitative, data
collection and data visualization specialities.
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